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LleneBbie YCTAHOBKH UCCIIENOBAHUSA

Lenp uceier0BaHUA: OIIEHKA YPOBHS, CTPYKTYPHI U CIICIIUPHUKH KOppynuuu B HeHerKkoM aBTOHOMHOM OKpyTe, a Takke 3(ppeKTHBHOCTH
MIPUHUMAEMBIX aHTHKOPPYIIIHOHHBIX MEp.

® 3amaum HccJIeT0BaHNA:

1) mpoBeneHre KaueCTBEHHO-KOJIMIECTBEHHON OIIEHKH KOppynuuy B HeHerrkom aBTOHOMHOM OKpYyTe B COOTBETCTBHUH C METOIUKOW MPOBEACHUS
COIMOJIOTHYECKHUX HUCCIICIOBAHUH B IIENISIX OIICHKH YPOBHS KOPPYIIHH B CyObekTax Poccuiickoit denepanuu, yrBepkaeHHoH [locTaHOBIEHHEM
[IpaButenscTBa Poccuiickoit @enepanuu ot 25.05.2019 Ne 662 (manee — Metomuka);

2) BBISIBIICHHE U ONMCAHUE CTPYKTYPHI KOPPYNIMU B HeHellkoM aBTOHOMHOM OKpYyTe, OINpeeIeHHe JUHAMUKN Pa3BUTHSI KOppyIuy 3a nepuoy 2020—
2021 roxsl, pOpMUPOBaHHE HATISAHBIX TAOJIHI, TUarpaMM (C y4eTOM JAaHHBIX OTYETOB O MPOBEICHUH HAyYHO- HCCIIEI0BATEIbCKOM paboThl «OneHKa
HaceneHneM 3 eKTHBHOCTH roCyIapCTBEHHOW MOJIMTHKH B chepe MPOTUBOACHCTBUS Koppyniuy B HeHenikom aBToHOMHOM okpyre» B 2020 n 2021
rojiax, pa3MeIIeHHbIX Ha MOpPTajie OPraHOB rOCYAapCTBEHHOW BiacTH HeHenxoro aBTOHOMHOTO OKpyra 1o cchuike: http://anticorrupt.adm-
nao.ru/doklady-otchety-obzory/ (nanee — orders 3a 2020 — 2021 rompr);

3) BEIIBIICHHE COOTHOILECHUS OCHOBHBIX XapaKTEPUCTHK KOPPYILMH B PAa3INYHbBIX cepax roCylapCTBEHHOTO peryaupoBaHus B HeHerxom
ABTOHOMHOM OKpYTe, IIPOBEJICHNE Ha NX OCHOBE CPAaBHUTEIBHOTO aHaM3a C mpeasiaymumu nepruogamu (2020 — 2021 rosr), BEISIBICHHE THHAMAKH
Pa3BUTH OCHOBHBIX XapaKTEPUCTHK U (OPMHUPOBAHIE HATILAHBIX TaONHUI, AuarpaMm (¢ yaerom otdetoB 3a 2020 — 2021 romsn);

4) ouenka > dexTuBHOCTH (PE3yIbTATUBHOCTH) NPUHUMAaeMbIX B HeHEIIkoM aBTOHOMHOM OKpYT'e Mep, HalpaBJieHHbIX Ha MPOTUBOJCHUCTBHE
KOPPYIILHY, BBISIBIICHAE Ha €€ OCHOBE AMHAMUKH aHTHKOPPYNUIUOHHBIX Mep 3a 2020 — 2021 rozapl ¢ GopMUpOBaHHEM HATJISIHBIX TAOJIHUI, JHarpamMM
(c yuerom otyetoB 3a 2020 — 2021 roaml);

5) BBIIBIICHHE M OCYIIECTBICHNE aHAIN3a IPUYUH U YCIOBUH MIPOSIBICHUS KOPPYIIIAT B HeHenkoM aBTOHOMHOM OKpyTe; IPOBEJCHNE Ha €TI0
OCHOBE cpaBHHTENBHOTO aHanmm3a 3a 2020 —2021 roxsl ¢ popMUpOBaHHEM HATIILAHBIX TaOMHII, Auarpamm (¢ yaetom otdeToB 3a 2020 — 2021 romsr);
6) popmupoBanre HHHOPMAIIMOHHON 0a3bl Il COCTABJICHHS PEUTHHIA aJIMUHUCTPATUBHO-TEPPUTOPHAIIBHBIX eIUHUI] HeHelkoro aBTOHOMHOTO
OKpyTa B 3aBUCHUMOCTH OT YPOBHS KOPPYIIIHH.
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MeTo10J10TUsA UCCIEeT0BaHU

. B xayecTBe OCHOBHBIX METO/I0B HCCJIEJOBAHUS IPUMEHAIOTCH

. B 4acTU «OBITOBOI» KOPPYNLMHU — PENpe3eHTATUBHBIA COLMOJIOTHYECKUH ompoc xurteneil Heneuxoro
aBTOHOMHOT'O OKpYTa;

. B YaCTH «JI€JIOBOW» KOPPYIIIHUU — OHJIAH-aHKETUPOBAaHUE MpeICTaBUTEIeH O13Heca.

MeTtoauka uccie10BaHusi «ObITOBOI» KOPPYILIHHA

. B nccrnenoBanum npuHsIH yaactue xutenn Hernenkoro aBToHOMHOTO okpyTa 18 jer u crapiie, moCTOSTHHO
MPOXKUBAIOIIE HA TEPPUTOPHH OKpYyra HE MEHee 2 JIeT.

. Merton — popmann30BaHHOE JINYHOE UHTEPBBIO MO0 MECTY JKUTENIBCTBA PECIIOH/ICHTA.

. OOmmii 06bemM BbIOOpouHOH coBOKymHOCTH — 400 YenoBek, OTOOpaHHBIX Ha OCHOBE MHOTOCTYIEHYATOM,
KOMOHWHUPOBAHHOH (KBOTHO-CIy4aiHOM) BEIOOPKH.

. B kadecTBe KBOTHBIX MapaMETPOB IeHEpaIbHOW COBOKYIHOCTH BBICTYIAIOT MOJ, BO3pacT, HACEICHHBIN
IYHKT.

. JloBeputenbHbIi nHTEpBa («ommoKa BEIOOpKH») He npeBbimiaet 4,9 %.
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MeTo10J10TUsA UCCIEeT0BaHU

MeToauka uccjIe0BaHUA «1eJI0BOI» KOPPYNIHH

= B ompoce B uwactu «1enoBoil» KOPpYNUHUU MPUHSIM Yy4acTHE TMPEACTaBUTEIN XO3SHUCTBYIOIIUX CYOBEKTOB
(fopunuyeckue JUIA M UHAUBUAyalbHbIE MpEeANpPUHUMATENH), Beaylmue OusHec Ha Tepputopun Henerkoro

ABTOHOMHOTO OKpYTa.

. ConMosnorn4eckuii onpoc MPOBOJMICS B AJIEKTPOHHOH (opMe U MpeaycMaTpuBall cOOp MHEHUI MpeacTaBUTENCH
Ou3Heca, OPraHM30BAaHHBIM C HCIOJB30BAHWEM aIMapaTHO-TIPOTPAMMHOIO KOMIUIEKCA JJIsi  COLMOJIOTUYECKUX
UCCIICIOBAaHU B HMH(OPMAIIMOHHO-TEIIEKOMMYHHUKAIIMOHHON cetn «VHTepHeT», MOCPEACTBOM HHAMBUIYATBHOTO
3all0JIHEHUSI PECIOHIEHTAaMH 3JICKTPOHHON aHKETHI, COOTBETCTBYIOIIEH 0a30BON aHKETE COLMOJIOTMYECKOro OIpoca B

YacTH «I€JI0BOI» KOPPYILUH.

O Nudopmanusa o dhopme mpoBefeHHs COIMOIOTHYECKOrO ONpOca B YACTH «JIENOBOM» KOPPYIIUH U TapaHTHIX
AHOHMMHOCTH YyKa3bIBaJlaCh BO BCTYMHTEIHHOM YacTH DJIEKTPOHHON aHKEThl M B PACChLIAEMBIX MPUTIAMICHUAX IS

HpeHCTaBHTeHeﬁ Ou3Heca.

* O6bem Bb1OOpKHU cocTaBuia 100 yenosexk.
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«bbITOBasH» KOppynuus:
OCHOBHbIE BBIBO/bI
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bonsmuHcTBO )KuTenen Henenkoro
aBTOHOMHOTO OKpyTa (63,4%) B TO

VI WHOU CTENIEHU UHDOPMUPOBAHbL
0 Mepax, IPUHUMAEMBIX BIaCTAMU

U1t 00PBHOBI C KOPPYTIITUEH.

ITo cpaBuenwuto ¢ 3amepamu 2020 —
2021 rr., B 2022 1. 3apuKCUPOBAHO
CHUKEHUE YPOBHS

UH()OPMUPOBAHHOCTH HACEICHUS.

m 2020

HN3BCCTHO, ITIOCTOSAHHO CJICIKY 34
O9THUM

U3BECTHO, HO CTICIIHAIEHO HE
CIIeXKY 32 TUM

YTO-TO CJIbIIIAN (Cbllana), HO
HUYETO OTPECIIEHHOTO
MPUTIOMHHATH HE MOTY

HUYETO HE 3HAKO 00 ATOM

3aTPYAHSIIOCh OTBETUTh

m 2021

26,0%

¥

2,8%

43,7%

VR 10,8% 22,3%

4,3%

2022

39,6%

)

1,1%
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Hons Tex, KTO yBEpEH, YTO BJIACTH
pEeruoHa MOTyT U XOTSIT OOpOThCS €
KOppyMIMen, CoCTaBuiIa
16,5% omporreHHBIX.

Kaxplii 1iecToil )KkuTeinb CYUTAET, YTO
XKellaHue O0POTHCS ¢ KOppyIHIuei He
MOJIKPETIJICHO BO3MOKHOCTSIMH
(«xouet, HO HE MOXKET 3((HEKTUBHO
6opotbes»: 16,8%).

Jlo71st TeX, KTO yBEPEH, YTO Y BIACTH €CTh
BO3MOYKHOCTH, HO HET )KeJIaHUs OOPOTHCS
¢ Koppymiuei, cocraBuia 45,6%.

AHanm3 JaHHBIX, COOPAHHBIX 33 IEPUOJ
2020 — 2022 rr., M03BOJISIET TOBOPUTH O
HAJIMYUH TPEH]IA, BEIPAKAIOIIETOCS B
COKpAILEHUH JOJH T€X, KTO CYUTAET, YTO
PYKOBOJICTBO PETHOHA «XOUYET H MOXKET
3¢ GeKTUBHO OOPOTHCS C KOPPYMLIUEIi»
(2020 r. — 23,9%, 2021 r. — 14,5%,
2022 r. — 3,8%)

m 2020

PYKOBOJICTBO HAIIIETO PETHOHA XOYET U
MOXeT 3pPEeKTUBHO OOPOTHC €
KOppYILHEH

PYKOBOJICTBO HAIlIETO0 PETHOHA XOYET,
HO HE MOXET 3P PEKTHBHO OOPOTHCS C

KOppYyHLHEH

PYKOBOJICTBO HAIIIETO PETHOHA MOXKET,
HO He XoueT 3((eKTUBHO OOPOTHCA C
KOppynuuein

PYKOBOACTBO HAIICTO PETHOHA HE

X0YeT U He MOXET 3(PPEKTUBHO
00pOThCs C KOppyHuuen

3aTPYAHAIOCH OTBETUTDH

= 2021 2022

3,8%

]

28,2%

22,2% 45,6%

9,6%

12,5%

21,3%

16,8%
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Hacenenune He BuauT
CYILIECTBEHHBIX U3MEHEHUI B
YPOBHE KOPPYIIINUU 32 MOCICIHUN
roJi Ha MyHUIIUIIATBHOM,
pecnyOIMKaHCKOM 1
(dheneparTbHOM YPOBHSIX.

BoJbIIMHCTBO CUUTAIOT, YTO
YPOBEHb KOPPYMIIMH B LIEJIOM IO
OKpYTY OCTaJICSl Ha NPEKHEM
YpOBHE

cTajio 0OJIbIIIE

52,4%

YPOBEHB HE
WU3MEHUJICS

CTaJ10 MCHBIIIC

3aTpyOHSIOCH
OTBETHUTD
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Kak noxazanu oTBeTHI
PECIIOHICHTOB, HAMOOJIBIIIUMA
KOPPYIIIHOHHBIHN ITOTEHITAAT
UMEIOT CUTYaIluH, CBSI3aHHBIC C
MoJIy4YeHHeM OecriaTHOM
MEIHUIIMHCKON ITOMOIIH.

MoJIydeHre O0ecIuiaTHOW MEIUIIMHCKON
IIOMOIILH B MMOJIUKJIMHUKE

IICHCHUHU

perieHre mpooaeM B CBSI3U C IPU3BIBOM Ha
BOCHHYIO CITYXO0y

3€MEeJIbHBIN Y4YaCTOK IJId Ja4u WM BEACHUA
CBOET0 XO35MUCTBA

YPErylIupOBaHUE CUTYaALNH C
aBTOMHCIIEKIIEN

3aTPYAHAKOCH OTBETUTDH
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Kurenu Heunerkoro
aBTOHOMHOI'O OKpYyTa
MPOJEMOHCTPHUPOBAITU
HETEPIUMOE OTHOIICHUE K
B3SITKaM: Ka»IbIil BTOPOU
OCyXIaeT 00€ CTOPOHBI,
YYacCTBYIOIIIME BO B3SITKE
(81,7%). JIums 2,8%
OIIPOIICHHBIX HE OCYXKIAIOT HU
T€X, KTO JIaeT B3ATKHU, HU TEX,
KTO Oepet B3sTKH (14,7%)

2020

OCYXIIAI0 M TEeX, KTO JIaeT B3ATKH, U TEX,
KTO uX Oeper

OCYXKJIAI0 T€X, KTO JTaeT B3ATKH; HE
OCYKJIal0 TeX, KTO UX OepeT

HE OCYXJAl0 T€X, KTO JAeT B3STKU,
OCYXKJAI0 TeX, KTO UX Oeper

HE OCY)KJIal0 HU T€X, KTO JIaeT B3SATKHU, HU
TeX, KTO UX Oeper

3aTpyAHAOCH OTBETUTDH 1

2021

1

m 2022

48,9% 45,6%

4,90 36,1%
LR 2 o5
RAET 14.3%
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m 2020 2021 m 2022

60,9%

27,0%

26,1%

W3BECTHO, TOCTOSIHHO CIIEXY 32 HM3BECTHO, HO CHELUAIBHO 32 YTO-TO CIbIIIAN (CIbliaia), HO HUYEro 00 3TOM He 3Hal0
3THM 3THM HE CIIEeXKY HHUYEro OIPE/EIEHHOI0 Ha3BaTh
HE MOTY

BoJIBIIMHCTBO MpeACTaBUTENICH peruoHAIbHOM OM3HEC-cpeibl HHPOPMUPOBaHbBI 00
AHTUKOPPYIIIMOHHBIX MEpax, IPpUHUMAaeMbIX BiacThio (85%). Huuero He 3HaOT 0 Mepax 1o

IIPOTUBOJCUCTBUIO KOppynuuu 15% onpomeHHbIX
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61,0%

25,0%
14,0%

0,0% 0,0% 0,0%

OYEHb CKopee CKopee a0COJIIOTHO YXY[LIAIOT CUTYALINIO 3aTPYIHAIOChH
3 PEKTUBHBI apdexktuBHbBl  HEAPPEKTUBHBI HEID(HEKTUBHB(KOHTPIDPEKTUBHBI) OTBETUTH

[Ipeobnagaer HeraTuBHOE MHEHUE 00 3PHEKTUBHOCTH 3TUX Mep: 61% ONMPOIIEHHBIX CUUTAIOT MEPHI
AHTUKOPPYNLIMOHHOW MOJUTUKH, TPOBOJAUMON OpraHaMu BJIacTH, HE3(P(HEKTUBHBIMU.

B 10 e BpeMs MOJI0KUTEIbHO OLIEHUBAIOTCS CJIEAYIOIINE ACHCTBUA BIACTEM: Y)KECTOUEHUE
HaKa3aHUsl 32 KOPPYIMIHUIO, MPUBJICUEHHUE CPEJICTB MACCOBOM MH(OpMaLIUU, MyOIUYHOE OCYXKICHUE
(aKTOB KOPPYIILIUHU U JIUII, B HEE BOBJICYEHHBIX, NHPOPMHUPOBAHKE TPAKJIAH U OPTaHU3ALUN O
BO3MO>KHOCTSAX MPOTUBOCTOSIHUSL KOPPYIIIUU
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= 2020 m 2021 m 2022

PYKOBOJICTBO HAIIIETO PETHOHA XOUET U MOKET 3(PPEKTUBHO 19.0%
0
1

6opoTbes ¢ "nenoBoit" koppynuuen

D B e o e MomCLOperctistio gm0 [ s00%  NERE
1

60poTbes ¢ "aenoBoil" Koppyniuen

PYKOBOJICTBO HAILIETO0 PETHOHA MOXKET, HO HEe Xo4eT 3(h(heKTuBHO 29.0%
2 i

00poThCs ¢ "nenoBoi" Koppyniuen

PYKOBOJICTBO HAILIET0 PETHOHA HE XOYeT U He MOXKeT 3(p(pekTuBHO -I 3.0%
60poThes ¢ "enoBoi" Koppynuuen ’

3aTPYIHAKOCH OTBETHTh F 17,0%

Kaxp1ii nsAThIM PECTIOHAEHT CYUTAET, YTO PYKOBOJCTBO OKPYTa XOUET U MOXKET 3(PPEeKTUBHO OOPOTHCS €
koppynuueit (19,0%). O Hanuuuu xenaHus, HO OTCYTCTBHHM BO3MOXHOCTU 3P(PEKTUBHO OOPOTHCS C KOPPYIIUEH
ykasbiBaiu 35,0% ONpOIIEHHBIX.

ITo cpaBuenuto ¢ 2021 rogom B 2022 rofy HE3HAUUTENIBHO YBEJINUMIACH J0JS TEX, KTO CYUTAET, YTO Y
pETrMOHANIBLHOM BJIACTU €CTh JKEJIAHUE U BO3MOKHOCTH OOPOThCS C «J1e510BO» Koppyniuei (2020 r. —23,9%, 2021 r.
—14,5%, 2022 1. — 19,0%). [loutu B 2 pa3a yBenu4muiach A0JS PECIIOHACHTOB, MPUACPKUBAIOIINXCS MHEHUS, YTO Y
PErMOHANTBHOMN BJIACTH €CTh BO3MOKHOCTH, HO OTCYTCTBYET KeJlaHue OOPOThCsA C «IeI0BOi» Koppymiueit (2020 r. —

22,2%, 2021 r. — 15,0%, 2022 r. — 29,0%).
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[IpencraButenn OU3HEC-COOOIIECTBA HE
YIIOMHHAJIM O (paKTax OCYIIECTBICHUS
HEe()OPMAIBHBIX IIATEKEN JTOJLDKHOCTHBIM JTULAM.
HWKTO M3 OINPOIIEHHBIX HE CTATKUBAJICS C
CUTYyallMEN, KOr1a JTOKHOCTHOE JIUIIO
TOCYJIapCTBEHHOW WJIM MYHUIIUIIAJILHOW BIIACTH
IPEABbIBIIST HE3aAKOHHBIC TPEOOBAHUS K UX
opraHu3anuu. VCKIouYeHne — «MHBIE OPraHbl
BJIACTI.
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= 2020 m 2021 m 2022
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